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COLOR PALETTE M. 525 Brand Guidelines

Core colors

Used for main headers, titles, shapes and backgrounds.

Primary #116EEE #E7FOFD

Secondary 4OES8BE #418BF1 487B6F6 #C3DBEB Used for product shapes and other secondary graphic
elements.

CTA buttons #6CESCF
Only used for CTA buttons.

Busuu Black #250B2F We use Busuu black mainly for text and buttons outlines.



COLOR PALETTE

Accent colors

Purple and Pink accent colors are used only for small decorative secondary graphic
elements or to highlight important information.

Busuu b2b
#7933F3
Purple
100
Rgb
(121,51,243)
Busuu b2b
Plnk #CD97FF
100
Rgb

(205,151,255)

#945CF5

80

Rgb
(147,91,245)

#D7ABFF

80

Rgb
(215,171,255)

#BB98F9

50

Rgb
(187,152,249)

#E6CBFF

50

Rgb
(230,203,255)

#DDCBFC

25

Rgb
(221,203,252)

#F3E6FF

25

Rgb
(243,230,255)

#F1EAFE

10

Rgb
(241,234,254)

#FAFAFF

10

Rgb
(250,244,255)
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#FBFAFF

5

Rgb
(248,244,255)

#FDFAFF

5

Rgb
(253,250,255)



COLOR PALETTE

Usage Portions

GO Link to the assets

Busuu black Busuu blue 100
Text Titles
Shapes
background

Busuu light blue 10
backgrounds
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Busuu b2b green
CTA accent

Busuu blue 25 Busuu Light Busuu blue 80 Busuu blue 120
Shapes Shapes Shapes Shapes

Busuu Purple
Accent


https://drive.google.com/drive/folders/10dVxwmzSREjpyShBElcEH0yfp6xCYEu8?usp=sharing
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Accent colors usage

We can use purple or pink shades of color accents to highlight important data or use them for charts, small

graphics, and decorations, especially when we want to catch the user's attention.

GO Link to the assets

Do Wecanuse itin contrast with the background color to highlight the Don'ts Don'tuse accent colors in combination with blue shades that don't create
main information. enough contrast. Never use them for text.
v Do v Do X Don't X Don't X Don't

89.4% 89.4% 89.4% 89.4% 89.4%

Engagement rate among
employees learning English
Engagement rate among after just 12 weeks
employees learning English

after just 12 weeks

Engagement rate among
employees learning English
after just 12 weeks

Engagement rate among
employees learning English
after just 12 weeks



https://drive.google.com/drive/folders/19pqaU6UN8uNI1U0o9anVgIdilYYN5qrg?usp=share_link

TYPOGRAPHY

Bw Nista Grotesk

Title Heading h1

Title Heading h2

TITLE HEADING FOR PAGE SECTIONS

Sub heading

Body copy and further details

Busuu Busuu
#252B2F #116EEE
Black Blue
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Bw Nista Grotesk Extra Bold - Busuu black

Bw Nista Grotesk Bold - Busuu blue

Bw Nista Grotesk Extra Bold - Busuu blue

Bw Nista Grotesk Bold - Busuu black

Bw Nista Grotesk Regular - Busuu black



DESIGN ELEMENTS

Busuu Shapes

The Busuu Speech Bubbles

We use the Busuu speech bubbles that compose the
Busuu logomark as the main graphic asset/shape for
all the b2b designs (headers and footer for landing

pages, newsletters, case studies, and sales decks).

The idea is to use the speech bubble shape to open
and close the conversation. We use only the “wavy”
and curved lines of the speech bubble, and we should
use only curved graphic elements throughout all the

design assets.

GO Link to the assets
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https://drive.google.com/drive/folders/10WNUUyiEsLIF_qqYvpTLP5ZQnKAJ4LpA?usp=sharing

Busuu

a Chegg service

Templates Design

for Busuu B2B communication

B2B Brand Guidelines




LAYOUT

Newsletter

Sections with images and
products

We use the Busuu speech bubble
header as the container for the top

image.

We always use the light speech

bubble shape for the footer.

We use a line as section divider
(color code: #87B6F6).

GO Link to the assets

Why your team should join the Busuu
learning ity

pity of 120 million mombars
505 can have. Tofind out ust horw

Read more about how Busuu can help

READ MORE

Ready to implement your
Busuu language learning
program?

GETINTOUCH

f® Busuu

Get to know Busuu...

2 Pums. OECD anct DHIL shoase Busu to upskil their workforsa in

UKEC2A20G
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Why your team should join the Busuu
L learning ity

atnga arning

8 " v
whave al seen. frst-hand. the benefits that our Gaurses can bave. Tofind out ust hovw

Read more about how Busuu can help

READ MORE

Ready to implement your
Busuu language learning
program?

thates

GETINTOUCH

f® Busuu

Get to know Busuu...



https://drive.google.com/drive/folders/13proLtw1XDpE2iZcB474pxGwjAJmo17A?usp=sharing

Busuu

a Chegg service

Social Media

Design Template Guide

B2B Brand Guidelines

(o)

Link to FIGMA
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https://www.figma.com/file/rKrmmnxTaJuNEIm3xmYTK1/Social_Media_Templates_Busuu_B2B?node-id=0%3A1

SOCIAL MEDIA

Clients Reviews
Posts 1080x1080 Examples

GO Link to the assets

Language upskilling
is one of the most
demanded
development
needs at L'Oréal.

Margo Hardy

@ Busuu

" Language upskilling is one of the
most demanded development
needs at L'Oréal.”

&
»4 ‘i\‘ﬂ!i&

Margo Hardy

Digital Contont Managor f
& Loarning, 'O
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’ Busuu

Language upskilling is one of the
most demanded development needs
atL'Oréal.”

Margo Hardy

Digital Content Manager for People Development
& Loarning, LOréal
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https://drive.google.com/drive/folders/13C0kZAYR9Uje6utGIxqlrOuc6jetjfWs?usp=sharing

SOCIAL MEDIA

Data/ Infographics
Posts 1080x1080 Examples

2 Busuu

- 89.4%

Engagement rate among
employees learning English
after just 12 weeks

Busuu

89.4%"

Engagement rate
among employees learning
English after just 12 weeks
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' Busuu

Engagement rate among
employees learning English
after just 12 weeks

Carousel
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SOCIAL MEDIA

Carousels
Posts 1080x1080 Examples

@ Busuy

Improve team language
skills, wherever you are in
the world.

. 89.4% - -

Engagement rate
among employees

World class language

services at your fingertips.

PE B2B Brand Guidelines

| Tt
Accelerate team growth by

supporting your employees to
learn new languages.
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SOCIAL MEDIA

Text and photo
Posts 1080x1080 Examples

Improve team language
skills, wherever you are in
the world.

Improve team language
skills, wherever you are
in the world.

89.4%

Engagement rate

among employees

f® Busuu

Improve team language
skills, wherever you are in
the world.

" B2B Brand Guidelines

@ Busuu

Improve team language
skills, wherever you are
in the world.

89.4%

Engagement rate

among employees
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SOCIAL MEDIA

Text and Product
Posts 1080x1080 Examples

Busuu
World class

language services

at your fingertips. Learn
smart.
Grow
with
Busuu.

f® Busuu

Learn anywhere, 24/7
with the self-paced app

" B2B Brand Guidelines

Busuu

Learn smart.
Grow with Busuu.
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Visit Busuu B2B Design System

https://design.busuu.com/105cbab19/p/83811d-busuu-design-system Updated on 09-2022


https://design.busuu.com/105cbab19/p/83811d-busuu-design-system

